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What is the ROI of Kindness?

Meet People Where They're At.



Is it even worth tracking?



Lake Champlain

PEPPERMINT
CRUNCH

ool crisp,
and refreshing

CHOCOLATE

38% COCA

& nostalgic tasteof chidbood
for the kid In ereryonel

o

L
& SEA SALT

43% COCOA- DARK-MILK

salty-sweet
perfection

DARK CHOCOLAT

your semiswest journey
to total delight

T30 859

PEANUT

BUTTER

7 ST% COCOA DARK

Chili Piper
Here is a toast to @ tTab - a new @chilipiper customer.

We made them some art to celebrate this partnership.

tter #ChiliArt

Craig Handy

by

®




Brand are built by Fans



FY24 Goals — Written in Jan 2023

Historical And Projected Monthly Organic Impressions (Company Pages C
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Jan 2022 - Dec 2023
Key Result:
- 985% Increase in Monthly Organic Impressions by EOY (Company Pages)
- Three million organic impressions from company pages in FY 2024*

*Does not include impressions from employee content or User Generated Content

Historical And Projected Monthly Social Media Followers Gain (Company Pages)
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4000

2000

New Followers

Key Result: Jan 2022 - Dec 2023

- 417% increase in Monthly Organic Followers EQY (Company Pages)

- Follower gain of 43,600 up from 28,000 to 71,000



These socks?



Modern Community Marketing??



Mechanism to Amplify our Everything

Apollo Social

Accounts

Apollo

Employees

Customer
Advocates

CAB

:

Tech-Partner
Ecosystem

Audience Everywhere:

Events
Social Media
Online
Communities
Word of Mouth
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Community Phase 2:

Differentiate Apollo Presence Everywhere by Building more Brand Distribution Points

Snapshot of Current Evangelism Framework

Customer Evangelism

Customer Advisory Board

- Sales Advisory Board
- Social Media Friends
- Affiliates —
. Owned Marketing Channels >
Community Partners —
External Marketing Channels Audiences
- Influencers

- Partners N
- Partner Communities \

Employee Evangelism

- Executives
- Employees



Community Phase 3:

Build Amazing Spaces That Hold Influence
This mechanism creates content and distributes content.

Community
Groups

Our Story &
Audience

Company
Social
Accounts



Buy Apollo?

And Register for Olympus



