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We’ve ALL Been Lied 
To…



Bubble Gum will not 
stay in your stomach 

for 7 years



You won’t get arrested for driving with 
your cars dome light on…

This isn’t me… It’s a pic from Midjourney



AI Generated Content Will 

NEVER EVER EVER Drive 

REAL Business Results…
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CNET WROTE HUNDREDS OF PIECES WITH AI 
CONTENT…



ERRORS WERE MADE BY THE ROBOTS…
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RUMOR HAD IT… CNET SHUT IT ALL DOWN…



SHERLOCK 
HOMEBOY IS 

ON THE 
CASE



MONTHLY VISITS TO CNET’S AI AUGMENTED CONTENT 

5.1M Annual Visits To 
AI-Augmented Articles

2,400+ Backlinks



$1.3M Total Monthly 
Estimated Value Of 

Traffic aka $16M Annual



IT’S BECOMING MORE AND
MORE CHALLENGING TO WIN 
AT THE GAME OF CONTENT



GOOGLE HAS 
BECOME A 

DESTINATION
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BUDGETS ARE
GETTING CUT…
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THE INDUSTRY 

IS IN TURMOIL
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MARKETERS IN 2019 MARKETERS IN 2023

HOW DO YOU NAVIGATE THE CHAOS?



EMBRACE THE CONTENT GROWTH FRAMEWORK
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The framework for putting the ‘marketing’ back in ‘content marketing’. 
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BUT LET’S ADD SOME ARTIFICIAL INTELLIGENCE TO IT…
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How To Use AI For Research
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CONFIDENTIAL | NOT FOR CIRCULATION

You Can Analyze Moz Reports With ChatGPT4 + Link Reader Plugin
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You Can Analyze Moz Reports With ChatGPT4 + Link Reader Plugin
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Reverse Engineering The Content Assets That Rank



What Does A Great AI-Driven Content Asset 
Look Like?

Reads Like A Human Blog Post
Ensure that the content reads as if it was 
written by a true expert not a robot. 

Internal Linking Throughout
Link to other assets that have been 
written by human authors on your own 
site and/or other trusted sources. 

High Editorial Standards
The most important factor in 
achieving ROI from these posts is 
embracing high editorial standards.

Elements Of Disclosure
Disclose the authenticity of the piece 
being written by an AI vs. a human. 

EEAT Authorship Practices
Incorporate EEAT best practices 
for author pages that are 
connected to the pieces. 

Multimedia Content
Incorporating rich content such 
as videos and dynamic content 
helps drive more authenticity. 
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CREATING EEATABLE CONTENT WITH ARTIFICIAL INTELLIGENCE
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Our AI-Assisted Content 
Elevation Checklist

Download the PDF: 
B2Bgrowth.com/ai

@TheCoolestCool



RESEARCH: 400 SaaS Companies

The companies that generate the most traffic 
publish over 100 new blog posts per year. The 

companies who are publishing over 500 a year are in 
an entirely different quadrant of content excellence 

and organic traffic.
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The Ideation Process Can Be Done At Scale
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The Ideation Process Can Be Done At Scale

It’s perfect my friend. Thank you.

PRO TIP: Be nice in case they 
try to overthrow us someday.
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The Brief Writing Process Can Be Done At Scale
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The Brief Writing Process Can Be Done At Scale

This took 5 minutes to complete
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The Final Writing Process Can Be Done At Scale

Estimated Time To 
Elevate Content:

 
2-3 Hours

3 MINUTES!
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The Final Writing Process Can Be Done At Scale
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The Final Writing Process Can Be Done At Scale
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How To Use AI To Repurpose Content
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RUNWAYML TURNS IMAGES INTO VIDEOS

Pic from Midjourney turned into a video w. Runway.
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http://drive.google.com/file/d/1qW3-YgZUCoXbTsRmKc16nV7yfnN7z2vp/view


@TheCoolestCool



ElevenLabs D-ID

Audio created from hours 
of podcast materials

“Create Like the Greats”

Image created from 
Instagram Reels videos
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WHAT WILL BE NEXT?
AI-hosted webinars

AI-sent job interviews
Avatar-led Zoom calls

Podcasts hosted by AIs
AI-presented event talks

AI-first YouTube channels
AI-sent recorded messages

AI-driven influencer accounts
AI-assisted legal consultations

Automated meeting attendance
AI-driven focus group participation

AI-driven virtual classroom attendance
AI-driven public speaking practice & coaching
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Midjourney Can Create Hundreds Of Images In Minutes 
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The Results: 18,240 Impressions + 30 New Followers
The Time Investment: 20 minutes

Use ChatGPT + Canva PRO + Midjourney To Create 
Visual Assets At Scale
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“WITH GREAT POWER COMES GREAT 
RESPONSIBILITY”

- Uncle Ben

RESEARCH.
CREATE.
DISTRIBUTE.
OPTIMIZE.


